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...........................................................................................................................SALES TALKSSSSSSSS K
BY TOM HORN

Mounting and Pricing Items in Sales Books
Some of the Dos and Don’ts for Sale Preparation

With almost 600 members 
selling stamps and cov-
ers through Sales Circuits, 

there are seemingly almost 600 ways 
to mount items in the sales books. We 
do have pricing guidelines, which I will 
address later. Guidelines for mounting 
material are spread throughout the in-
structions printed in the sales books. 
Item size, vehicle used to mount them 
and the make-up of a book’s content 
will be addressed here.

Size
All of our sales books measure 5 

inches by 8 inches. Placing an item of 
that size or larger in a book means that 
it will protrude outside the book’s con-
fines. For this reason, items should fall 
within the measurements of the printed 
page borders, 4½ inches by 7¼ inches, 
to protect the items. When souvenir 
sheets, blocks, strips, and covers have 

been mounted that exceed these dimen-
sions, we have to return the book or the 
item to the seller. Folding an item to 
make it fit is not an option, resulting in 
a greatly diminished value of the item.

Mounting Items
Sellers use hinges, glassine and plas-

tic envelopes, various types of mounts 
and tape, to attach items to the sales 
book pages. I addressed hinges in the 
June edition of this column, but I will 
add here that hing-
es are not good for 
securely fastening 
mounts and non-pa-
per envelopes in the 
books. They work oc-
casionally on glass-
ine envelopes and, 
of course, on stamps. 
Do not re-use hinges, 
as the sticking power 
is non-existent after 
the first use. Also, ½ 
hinges are not secure 
and using one hinge 
for large items, such as blocks of stamps 
or souvenir sheets is not enough to fas-
ten the items securely.

Glassine envelopes hinder imaging 
of the contents for security identifica-
tion, but we have not had too many 
problems with seeing the enclosed 
stamps on the images.

Plastic envelopes are not recom-
mended for storing stamps because 
plastic is a petroleum-based product 
and may damage the contents in the 
long term.

Philatelic mounts are typically made 
of Mylar, a chemical-based product, 
which has proven to be safe for long-
term stamp storage. Recommended 
mounts are those that are sealed on 
three sides or on two opposing sides 
(split-back types are preferred). The 

book will be rejected if mounts having 
three open sides are used. Tube-type 
mounts are not secure for holding the 
stamps during their travels on the cir-
cuits. Mounts completely sealed on all 
sides will result in low sales. Buyers 
will skip over items they cannot eas-
ily remove from the mount for inspec-
tion. Recycling mounts is permitted, 
as long as they are in good shape and 
have no markings from previous use. 
Also, use mounts that are a good fit for 

the contents. Attaching a large item us-
ing a mount that covers a small portion 
of the item is not secure and can cause 
damage, especially to perforations.

We say that overlapping stamps 
should be kept to a minimum or not at 
all. Mounts fall within this guideline, as 
well. Do not mount stamps in an area 
covered by a large mount, even though 
the mount’s contents fall in one por-
tion of that area. Using a smaller mount 
might be in order to avoid overlapping. 
Corner mounts, or cover mounts, may 
be used, but photo corners are not per-
mitted, as they are too small and will 
cause damage to the corners of the 
items. And, yes, we have had members 
use them.

Tape is mentioned here, not as a re-
placement for hinges, but as the only al-

sheets, blocks, strips, and covers havesheets, blocks, strips, and covers have

Sales book with stamps mounted properly.

A plate block of stamps sitting in a mount smaller than the block.
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ternative for attaching recycled mounts 
and envelopes to sales book pages. Only 
use a small piece of tape to attach the 

mounts. We have seen mounts taped to 
the page on more than one side of the 
mount and the buyers will skip over 
them because they fear damaging the 
item when trying to remove it for in-
spection. Again, hinges do not adhere 
to the surface of the mounts.

Make-up of a Book’s Content
The contents of a sales book should 

ideally have as narrow a focus as the 
seller can get, given the material they 
have to sell. I will use the U.S. area as 
an example. Placing single stamps and 
blocks of stamps in the same book lim-
its our options for circulating it. If it is 
placed on a circuit that is designated 
mainly for singles, the blocks will prob-
ably not sell. The reverse is also true. If 
mint and used items are mixed in the 
book, then the U.S. General circuits are 
the only option. If some of the stamps 
are airmails or revenues, the book will 
not be included in the U.S. Air Mail or 
the U.S. Revenue circuits, where they 
might have a greater chance of selling.

Check the titles of the categories we 

offer for some guidance on how nar-
row the focus of your sales books can 
be. Keep in mind that a book, for ex-
ample, focused on U.S. Air Mails could 
be selected for a U.S. Back of the Book 
circuit, but one with U.S. Air Mails, U.S. 
Cut Squares and U.S. Revenues would 
only be considered for placement on 
the U.S. Back of the Book circuits and 
not on the specific circuits of its con-
tents. We have more options for circu-
lating the books when the focus is nar-
rower. This all supports why we say that 
single-country books are preferred.

If you have covers to sell, consider 
separating them into postally used and 
special event covers, first. The postally 
used covers could then be separated 
into time periods, cancel types, postal 
markings, locations, and other desig-
nations. Special event covers would 
include first-day covers, first flights, 
commemorations, celebrations, and 
other events where a cancel is applied 
but the cover was not intended for mail-
ing. Mixing postally used covers and 
special event covers in one book is not 

A page of stamp blocks that were overlapped 

when mounted into a sales book.
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suggested. For the cover categories other than United States, 
collectors specify that they want postally used covers, not the 
special event types.

Pricing
We recommend pricing items no more than 65 percent of 

its catalog value. However, if you use any percentage of cata-
log values more than 50 percent, there needs to be support 
for why there is a premium on the items.

Most sellers are using a percentage lower than 50 percent, 
so the higher percentages do not compete well with most sell-
ers. Condition is very important when applying your price 
for an item. One simple question should be addressed when 
making your pricing decisions: “Would I pay that much for 
this stamp?” We are reviewing our policy on acceptability of 
material in sales books and will be addressing pricing, con-
dition, presentation, legibility, demand and mounting as the 
main considerations.

StampShow at Grand Rapids
StampShow at Grand Rapids, Michigan, from August 20 

to 23, is upon us. The Sales Division will have circuit books 
available for buying stamps. After visiting dealers’ tables, sit 
down at our table and check out the books. In addition, we 
will have clearance circuit books for purchase. There will 
be no 5 percent buyers fee assessed for the clearance book 
purchases. We plan to have about 40 regular circuits and 20 
clearance circuits at the show.

‘5 For 10’ Categories (Needs)
You can earn coupons for free blank books for every 10 

completed books (clearance books do not qualify) containing 
material from a set list of categories. As you earn coupons 
for free blank books, the coupons can only be redeemed if 
accompanied by an order for sales books and/or mounts. For 
more information and the complete list of qualifying catego-
ries visit www.stamps.org/Stamps-Needed or contact us to 
obtain a hard copy of the list. Single-country books usually 
have better sales. The following list contains categories that 
are in very short supply right now:

Sales Division DetailsSales D
Questions? Contact us via e-mail at salesdiv@stamps.org, 

by phone at 814-933-3803, ext. 227, or by mail at 
APS, 100 Match Factory Place, Bellefonte, PA 16823.

U.S. Cut Squares
U.S. Fancy Cancels
U.S. Precancels
Bahamas
Bermuda
Jamaica

Danzig
Saar
China 
Israel 
Korea
All of Latin America


